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Audi continues its profitable growth
· Revenue of € 26.7 billion, operating profit of € 2.7 billion and operating return on sales of 10.0 percent
· CFO Axel Strotbek: “Despite major challenges, Audi is systematically
continuing along its path of high-quality growth.”
· Ongoing investment offensive for new models, innovative technologies and the expansion of worldwide manufacturing structures
Ingolstadt, August 5, 2014 – Despite challenging conditions and a record investment program, Audi delivered a convincing performance in the first half of 2014 with solid key figures. In the period of January through June, the Ingolstadt-based carmaker set a new record with deliveries of 869,355 Audi vehicles. The Audi Group posted first-half revenue of € 26.7 billion and operating profit of € 2.7 billion. In the first six months of this year, the company achieved an operating return on sales of 10.0 percent and was thus at the upper end of its strategic target corridor of eight to ten percent. 
At the half-year press conference in Munich, CFO Axel Strotbek stated: “Despite major challenges, Audi is systematically continuing along its path of high-quality growth.” Audi appeals to customers with its attractive model portfolio. The company therefore expects to deliver significantly more than 1.6 million cars of the brand with the Four Rings this year, once again breaking the prior-year record.

From January through June, the Audi Group delivered to customers

869,355 automobiles with the Four Rings: an increase of 11.4 percent

(H1 2013: 780,467). The company sold 50 percent more units of the new A3 family* than in the first half of last year. At the same time, the large models A6*, A7*, Q7* and A8* together recorded an increase in unit sales of 10.1 percent.
Due to the growth in vehicle deliveries, revenue increased despite negative currency effects by 5.8 percent to € 26,690 million (H1 2013: € 25,234).

As a result of the volume growth as well as higher research and development expenditure for ground reaking technologies and new products, the Audi Group’s cost of sales in the first six months of this year increased by 8.3 percent to € 21,870 million (H1 2013: € 20,190). At the same time, distribution costs rose to € 2,419 million (H1 2013:€ 2,284). The company achieved an operating profit for the first half of 2014 of € 2,671 million (H1 2013: € 2,644).

The operating return on sales for the first six months was

10.0 percent (H1 2013: 10.5), and was thus at the upper end of the strategic target corridor of eight to ten percent. The Audi Group posted a profit before income taxes of € 3,102 million for the first half of this year (H1 2013:€ 2,974), equivalent to a return on sales of 11.6 percent (H1 2013: 11.8). Profit after income taxes

amounted to € 2,323 million (H1 2013: € 2,178).

Axel Strotbek, CFO of AUDI AG, stated: “We are currently making substantial advance expenditure that will pay off in the medium and long term.” This is why Audi approved the biggest investment program in the company’s history at the end of last year. By 2018, a total of approximately € 22 billion will flow into new models, technologies and the continuously expanding worldwide production

network. From January until June 2014, Audi invested € 1,552 million in its business operations (H1 2013: € 1,240), 25 percent more than in the prior-year period.

Despite increased advance expenditure, Audi completely financed all its investments out of its cash flow from operating activities, which increased in the first six months of the year to € 3,712 million (H1 2013: € 3,236).

Net liquidity of € 15,324 million at June 30, 2014 was significantly higher than a year earlier (June 30, 2013: € 13,536).

In 2014, the Audi Group intends to grow in all regions of the world and to strengthen its leading position in both Europe and in China. Depending on the economic conditions, the brand with the Four Rings expects to post revenue growth in full-year 2014.

The systematic expansion of international production structures, increasing advance expenditure for new models and technologies – in particular to fulfill increasingly strict CO2 regulations around the globe – will at first have a negative impact on earnings this year. At the same time, the positive development of unit sales and revenue and the continuous improvements in productivity and processes initiated in the past will provide positive impetus for the development of operating profit. In total, the Ingolstadt-based company anticipates an operating return on sales within the strategic target corridor of eight to ten percent.

– End –
Fuel consumption of the models mentioned above:
Audi A3:
Combined fuel consumption in l/100 km: 7.1 - 3.2; Combined CO2-emissions in g/km: 165 - 85
Audi A3 Sportback:
Combined fuel consumption in l/100 km: 7.0 - 3.3; Combined CO2 emissions in g/km: 162 - 88
Audi A3 Sedan:
Combined fuel consumption in l/100 km: 7.0 - 3.3; Combined CO2 emissions in g/km: 162 - 88
Audi A6:
Combined fuel consumption in l/100 km: 9.8 - 4.4; Combined CO2 emissions in g/km: 229 - 114
Audi A7 Sportback:
Combined fuel consumption in l/100 km: 9.8 – 4.7; Combined CO2 emissions in g/km: 229 – 122

Audi Q7:
Combined fuel consumption in l/100 km: 10.7 - 7.2; Combined CO2 emissions in g/km: 249 – 189

Audi A8:
Combined fuel consumption in l/100 km: 11.3 - 5.9; Combined CO2 emissions in g/km: 264 - 144
The Audi Group delivered approximately 1,575,500 cars of the Audi brand to customers in 2013. As one of the most successful models, the Audi A3 has been awarded the title of “World Car of the Year 2014“ by an international jury of journalists (combined fuel consumption in l/100 km: 7.1 – 3.2; combined CO2 emissions in g/km: 165 – 85). In 2013, the company reported revenue of €49.9 billion and an operating profit of €5.03 billion. The company operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm (Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), Aurangabad (India), Changchun (China) and Jakarta (Indonesia). Since the end of 2013, the brand with the Four Rings has also been producing cars in Foshan (China). In 2015, Audi will start production in São José dos Pinhais (Brazil), followed by San José Chiapa (Mexico) in 2016. Wholly owned subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. (Bologna, Italy), the sports motorcycle manufacturer. The company currently employs more than 73,500 people worldwide, of which more than 52,500 in Germany. Total investment of around €22 billion is planned from 2014 to 2018 – primarily in new products and sustainable technologies. Audi is committed to its corporate responsibility and has anchored the principle of sustainability for its products and processes in its strategy. The long-term goal is CO2-neutral mobility.

AUDI AG’s commitment to the region was confirmed through the foundation of its fully owned subsidiary in 2005. The current Middle East model range comprises the Audi A1, A3 and S3 Sedan, A4 and RS 4 Avant, the A5 Coupe, Sportback, Cabriolet and RS 5, the A6, S6 & RS 6 Avant, A7, S7 & RS 7, A8 L & S8, the Audi Q3, Q5 and Q7, the Audi TT Coupe/Roadster and TT RS Coupe, the Audi R8 Coupe and R8 Spyder as well as R8 V10 plus.
Audi Middle East Communications
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